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About the newspaper:
 The Idaho Mountain Express and Guide is published Wednesday and Friday mornings by Express 
Publishing, Inc. Founded in 1974, it is the largest twice-weekly newspaper in Idaho and serves all of  
Blaine County and the Wood River Valley. Express news coverage spans the state, Blaine County and 
Sun Valley, Ketchum, Hailey, Bellevue and Carey. It also features regular sections on the arts, com-
munity, business, sports and local life, along with special sections that range from activities for kids 
to skiing and fitness.

Idaho’s Award Winner
 The Idaho Mountain Express and its staff  have won more Idaho Press Club awards for excel-
lence than any weekly newspaper in the state including the coveted statewide General Excellence 
Award, the Sweepstakes Award, 1st in the National Newspaper Association in 2010, and more addi-
tional awards than any other weekly – an unmatched performance. 

Readership:*
 The Idaho Mountain Express is the #1 source for local news, real estate, shopping, arts and 
entertainment information for residents and visitors to the Wood River Valley. The Idaho Mountain 
Express serves an estimated resident Blaine County population of  nearly 22,000 and an average 
yearly visitor count of  226,500.

 The newspaper reaches 84% of  area residents. The newspaper surpasses other media for delivery 
of  local news, information and advertising by very large margins.

 Readers are well-educated and upscale. More than 55% have a college degree or more. An 
additional 20% have some college education. (Nationally, the percentage of  college graduates in the 
population is 24%.) Local readers have average household incomes of  $70,310. Visitors report aver-
age household incomes of  between $88,000 (summer) and $152,700 (winter).

 They span all age groups: An impressive 30% of  readers are in the important target market 
ages 18-39, 40% are ages 40 to 49, and 28% are ages 49 through 69, with 2% 70 and up.

Circulation: 
The Express circulates the largest number of  newspapers in the Wood River Valley.

Wednesday
 Low . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  12,500
 Average. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  13,200
 High   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  14,000
Friday
 Average   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  9,000

Distribution:
Local: Distributed to more than 225 locations in Sun Valley, Ketchum, Hailey, Bellevue, Carey,
Fairfield, Stanley (summer only).
Regional: Distributed throughout Central Idaho, including Stanley, Fairfield and Shoshone.
Nation and Worldwide: Up to 600 subscribers to the Wednesday edition within the United States 
and Canada.

*Sources: Reader Demographics: Sun Valley Area Market Research Study, Pulse Research, January 2002; 
Visitor Demographics: Sun Valley Ketchum Chamber Visitors Bureau; U.S. Demographics: U.S. Census Bureau, 2001
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Display Ad Rates: Effective December 1, 2011. 

Discount Rates
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Combo Pickup Rate: $12.11, a 30% discount Off open rate:
This rate applies to insertion in the next consecutive edition, i.e. first insertion 
Weds. Edition, second insertion Friday edition, with no copy changes. Ad size may 
be changed. The rate applies if  first insertion is at open rate or contract rates. All 
purchases may be applied to signed contracts.

Page Ready Ads: $16.43, 5% off the price of an open-rate ad:
Page ready ads should be submitted in time for pre-flight review by 2 p.m. Mondays 
or 2 p.m. Wednesdays. Ask your ad rep for a free guide on preparing PDFs for the 
newspaper.

QUARTER PAGE

Pre-Printed 
Insert Rates:
Newspaper dimensions are
8 ½" x 11". Inserts must 
fit inside. Deadline for insertion is 
one week in advance of publication, 
shipped to our press: The Burley 
Reminder, 1220 Albion Avenue, 
Burley, Idaho 83318; (208) 878-
2233. Quarter folding charge is $23 
per thousand. Zoned insertion avail-
able by city. Insert rates apply only 
to individual retail firms. Multiple 
advertiser preprints not accepted.

Full Run of In-County
Newspapers:

Includes all free mail and home 
delivery newspapers circulated in 
Blaine County (no subscribers or pay 
box). Weight must be reasonable, but 
paper stock is not restricted.

Pages ..............  Any Number
One-Time ..........  7.9 cents ea. Net
Contract Rates ...  Upon Request

Full Run In-County 
& Out-of-Area

This rate is for pieces prepared as 
supplements to the newspaper, on 
newsprint. Includes all in-county cir-
culation and out-of-area subscribers. 
Rates for supplements on heavier 
paper stock on request.

Tab Pages
4-page .............  8.5 cents ea. Net
8-page .............  17 cents ea.
12-page ...........  23 cents ea.
Contract rates...upon request

Real Estate Guide, Classified, 
Internet, Sun Valley Guide, 
Subscription and Home Delivery 
rates available on request.

Dollar Volume Contracts:
Contract .....................................Discount .............................Rate per inch
 $2,078 .............................................8% ............................................. $15.92
 $4,068 .............................................9% ............................................. $15.75
 $8,242 ............................................10% ............................................ $15.57
 $16,071 ..........................................11% ............................................ $15.40
 $30,912 ..........................................13% ............................................ $15.05
 $45,982 ..........................................15% ............................................ $14.71
 $59,579 ..........................................18% ............................................ $14.19

1" .............$17.30 ..........34.60 ............51.90 ............69.20 ...........86.50

2" ...............34.60 ..........69.20 ..........103.80 ..........138.40 .........173.00

3" ...............51.90 ........103.80 ..........155.70 ..........207.60 .........259.50

4" ...............69.20 ........138.40 ..........207.60 ..........276.80 .........346.00

5" ...............86.50 ........173.00 ..........259.50 ..........346.00 .........432.50

6" .............103.80 ........207.60 ..........311.40 ..........415.20 .........519.00

7" .............121.10 ........242.20 ..........363.30 ..........484.40 .........605.50

8" .............138.40 ........276.80 ..........415.20 ..........553.60 .........692.00

9" .............155.70 ........311.40 ..........467.10 ..........622.80 .........778.50

10" ..........173.00 ........346.00 ..........519.00 ..........692.00 .........865.00

11" ..........190.30 ........380.60 ..........570.90 ..........761.20 .........951.50

12" ..........207.60 ........415.20 ..........622.80 ..........830.40 ......1,038.00

13" ..........224.90 ........449.80 ..........674.70 ..........899.60 ......1,124.50

14" ..........242.20 ........484.40 ..........726.60 ..........968.80 ......1,211.00

15" ..........259.50 ........519.00 ..........778.50 .......1,038.00 ......1,297.50

16" ..........276.80 ........553.60 ..........830.40 .......1,107.20 ......1,384.00

HALF PAGE

FULL PAGE
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Production Rates:
Late Charges and Art Charges
Advertisers who order remakes of  copy, art, 
or photos after deadline will be subject to a 
$75/hour remake charge. Original artwork 
produced for an ad will be charged at $85/
hour  and will remain the property of  this 
newspaper. Exclusive rights to the artwork 
may be purchased at three times the hourly 
rate.

Color:
Add the following to the regular price:

1-Color (ROP)  . . . . . . . . . . . . .  $117.00
1-Color (Your Choice). . . . . . . .  $181.00
2-Color. . . . . . . . . . . . . . . . . .  $328.00
4-Color Process. . . . . . . . . . . .  $333.00

Photo Service Rates:
Photo Session. . . . . . . . . . . . . . .$60/hr

Proof Sheet (contact sheet)  . . . . . . $26.00
Print . . . . . . . . . . . . . . . . . . . . . 17.00

Payment Policy—All accounts are due and payable by the 10th of the month. A finance charge of 1.66% per month will be applied to 
all accounts which are past due. (This is an annual rate of 20%).

Agency Ad Placement—Ads placed by an agent receiving a commission will be charged at $20.35 per column inch. Agent’s com-
mission of 15% may be deducted from this rate only. Two percent discount if paid within 10 days of billing.

Political & Advocacy Ads—All political advertisements or advocacy ads must be paid in advance upon order.
Any advertisement advocating the election or defeat of a candidate or measure must contain the name of the person paying for the advertisement, OR the 
name of the treasurer of a group and the name of a group paying for the advertisement. The information must appear at the center top or center bottom 
of the advertisement in type of at least 10 points in size.
Such ads must not be designed in any way to appear similar to news items contained in the Idaho Mountain Express.
The newspaper will keep a record that is available to the public that contains the following information: 1) The name and address of the individual, 
or treasurer and group that paid for the advertisement and 2) the amount paid.

Right to Refuse—The Idaho Mountain Express has the right to refuse to publish advertising material, including, but not limited to, mate-
rial that the Seller determines to be libelous or obscene or deceptive.

Credit Policy—New accounts must pay in advance for 6 weeks of advertising. A credit application must be completed and approved 
before a credit account will be opened.

Errors—The Idaho Mountain Express liability for error shall not exceed that portion of the space occupied by the copy in error. In no case will 
the Express assume any liablility for loss resulting from selling merchandise at a lower price published in error.

Classified Rates:
Free Classifieds (Wednesdays only)
Include any ad of  a personal nature (items 
listed for less than $1,000).

Paid Classifieds Categories
Include Real Estate, For Rent, Help Wanted, 
Commercial Rental, Mobile Homes, Services, 
Contractors, Classes, Jobs Needed, Animals 
for sale, Firewood or Hay for sale, Yard Sales, 
personal items selling for over $1,000 or any 
other category if  the advertiser is a business. 
(Autos listed for more than $1,000 must be 
prepaid).

Categories on the Internet
All categories are on the Internet.

Prepaid Rate (1 issue)
$19.90 for all categories.
We accept MasterCard and Visa.

Credit Accounts
$20.90 per inch if  billed to established led-
ger customers.

NEW— Photo Ads
Bring the power of  pictures to your ad. Bring us a photo, e-mail us a .jpg photo 
and 20 words, or come to the office and we’ll take a photo of  your item!

Photo ad $51.50 an issue if  paid by cash or credit 
card, $55.00 a week if  billed. Additional words 40 
cents each.

3-consecutive-issue Photo Deal: $122.00 with no 
changes. Cancellations will receive credit-only to 
apply to future classified ad purchases.

6-consecutive-issue Photo Deal: $156.00 with no 
changes. Cancellations will receive credit-only to 
apply to future classified ad purchases.

Lovely 4BD/3BA mansion in East 
Magic. Complete with custom 
kitchen and playroom for the kids! 
$1,200,000. 726-5888.

Subscriptions
and home 
delivery rates:
The Wednesday subscriber edition 
comes with the regular newspaper sec-
tions plus the Subscriber Section. It 
includes the New York Times Crossword 
Puzzle, legal notices, local building per-
mits, national columnists, kids pages 
and the popular Close to home cartoons.

Blaine County Residents:
Mailed Subscription ....$45 per year
Home Delivery ............$49 per year

Out-of-County Mail:
1 year .................................$68
6 months .............................$44
3 months .............................$36
First Class ......................... $290

* Our Blaine County subscription can 
be delivered  to your front door if your 
residence is located between Cold Springs 
and North Fork and/or within Ketchum or 
Sun Valley city limits and/or Hailey and 
Bellevue city limits. Other areas may be 
available on request.

Payment/Credit and Other Policies:

XII.
Power Package (2 consecutive issues)
$28.00 for all categories.
$29.00 per inch if  billed to established led-
ger customers.

Special Typography or Logos...$21.00
In a classified ad will be charged at $21.00 
per item/per insertion. Borders will be 
charged at $21.00 per insertion. (Classifieds 
are one column, 10.5 picas wide).



AD S IZES
IDAHO MOUNTAIN

ExpressExpress
AND GUIDE

AD WIDTH (INCHES)

1(1.93") 2(4.03") 3(6.133") 4(8.233") 5(10.33")

1 .875" .875" .875" .875" .875"
2 1.875" 1.875" 1.875" 1.875" 1.875"
3 2.875" 2.875" 2.875" 2.875" 2.875"
4 3.875" 3.875" 3.875" 3.875" 3.875"
5 4.875" 4.875" 4.875" 4.875" 4.875"
6 5.875" 5.875" 5.875" 5.875" 5.875"
7 6.875" 6.875" 6.875" 6.875" 6.875"
8 7.875" 7.875" 7.875" 7.875" 7.875"
9 8.875" 8.875" 8.875" 8.875" 8.875"
10 9.875" 9.875" 9.875" 9.875" 9.875"
11 10.875" 10.875" 10.875" 10.875" 10.875"
12 11.875" 11.875" 11.875" 11.875" 11.875"
13 12.875" 12.875" 12.875" 12.875" 12.875"
14 13.875" 13.875" 13.875" 13.875" 13.875"
15 14.875" 14.875" 14.875" 14.875" 14.875"

16 16" 16" 16" 16" 16"
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Why isn’t the ad’s
size merely equal to 
the ad’s actual width 
and depth?
Because of the gaps
between other ads and copy.
(denoted by the red bars on the 
right).
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HARRISON INSURANCE
Kathy Harrison, an Authorized Select Independent Agent

Individual Plans, Large and Small Group Plans
Medicare Supplements and Medicare Advantage Plans

101 E. Bullion #2A  Hailey, ID 83333 
kmharrison@harrisonins.com

       Let’s Talk

Health Insurance...

An Independent Licensee of the Blue Cross and Blue Shield Association

208-788-3255

THIS WEEK’S QUESTION

Do you play the Lottery more when times are tough?

LAST WEEK’S QUESTION

Last week’s question: Is hazing the Phantom Hill wolves a good tactic?

Yes, I might get lucky
No, I’m saving my money

Yes, scare them away,  46.9%
No, leave them alone, 23.3%
No, hazing won’t work, 29.8%

458 votes

Online Poll

Visit www.sunvalleycentral.com to vote.

Results will be published in the newspaper each week.
All votes must be in by Tuesday at noon.

Victims of plane 
crash had local ties

B y  J A S O N  K A U F F M A N
Express Staff Writer

 One of the families killed in a tragic plane crash that claimed the 
lives of all 14 people onboard on Sunday in Butte, Mont., had ties to 
Ketchum. 
 According to an article in the Los Angeles Times on Tuesday, the 
family of Brent Ching, 37, a dentist, his wife, Kristen Ching, 31, and 
their two children, Hailey, 5, and Caleb, 3, were killed in the crash. 
The story states that Brent is the son of Robert Ching. Robert and his 
wife, Phyllis Ching, own a home in Ketchum. 
 Robert Ching was to have hosted his son’s family, as well as two 
other young families from California who were killed in the crash, at 
his vacation home at the exclusive Yellowstone Club resort south of 
Bozeman, the Los Angeles Times reports. 
● Investigators said Monday they’ll look into whether the single-
engine turboprop plane was overloaded when it nose-dived into a 
cemetery and killed all 14 people on board. The three families were 
headed to a ski trip. 
 “It will take us a while to understand,” said Mark Rosenker, 
acting chairman of  the National Transportation Safety Board, at a 
news conference. “We have to get the weights of  all the passengers, 
we have to get the weight of  the fuel, all of  the luggage.”
 Investigators are also apparently looking into the possibility that 
ice on the plane’s wings may have led to the crash, which killed seven 
adults and seven children, including the pilot. 
● The turboprop plane left Oroville, Calif., headed for Bozeman, but 
changed course to Butte, where it crashed on fi nal approach Sunday. 
The pilot gave no indication to air traffi c controllers that the aircraft 
was experiencing diffi culty when he asked to divert to an airport in 
Butte, Rosenker said in an e-mail.
 The plane crashed just short of  the Bert Mooney Airport in 
Butte. Like thousands of  small airports across the country, the 
Butte airport doesn’t have radar control. 
 A witness said the plane jerked to the left before nose-diving into 
a cemetery.
 The Associated Press contributed to this story. 
Jason Kauffman: jkauffman@mtexpress.com

Montana crash claimed the lives 
of all 14 people onboard

The professional agents at Wood River Insurance are trained to 
implement an insurance plan that is right for you and your lifestyle. 
Let the pros at Wood River Insurance show you how to make a 
straight cut towards the right plan.

So why would you try to purchase
insurance on your own?

HAILEY OFFICE

788-1100

Revive your living space.

S O L I D B R O N Z E A R C H I T E C T U R A L H A R D W A R E

KETCHUM SHOWROOM
260 Northwood Way 888.788.0076 208.726.2345

Monday–Friday 8 am–5 pm or by appointment

Green. Certified for recycled content. Visit www.rockymountainhardware.com/green for more information.

The exclusive regional distributor of
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St. Luke’s

Winter Ball
Dinner Dance      Raffle

Saturday, December 11, 2010
Cocktails 6:00 p.m.       Dinner 7:00 p.m.

Dessert and Dancing 9:00 p.m.
Limelight Room at the Sun Valley Inn

Black Tie Optional
Music provided by the High Street Band,

guest appearance “Neil Diamond” Jack Thomas

St. Luke’s Wood River Volunteer Core presents

For further information, 
please call 727-8406.
Your contribution is tax deductible 
to the extent allowed by law.

l

Are you interested in 
Dancing and Dessert only?

Join us at 9:00 p.m. $25 per person.

benefits  OPENARMSMN.ORG

Ketchum’s accountant reprimanded
Questions still linger over unaccounted-for affordable housing money
B y  T R E V O N  M I L L I A R D

Express Staff Writer

 Accountant Dennis Brown 
continues to audit the annual fi -
nances of Ketchum’s city govern-
ment and urban renewal agency 
despite the fact that the Idaho 
State Board of Accountancy 
ruled this fall that he didn’t prop-
erly audit Ketchum’s fi nances 
last year.
 Brown appeared before the 
council Monday night to report 
his audit of the 2009-10 fi scal year 
for both the URA and the city. He 
said last year’s error was merely 
failing to properly document his 
work, and the board found his 
end product, the audit, to be ac-
curate.
 Board Executive Director Bar-
bara Porter said in an interview 
that Brown’s failure to document 
his process is a “very small” mat-
ter because it didn’t result in dol-
lar-amount mistakes. 
 “The audit would not have had 
a different result if it had been 
documented adequately,” the 
board’s report stated.
 However, the board has “rep-
rimanded” Brown, fi ning him 
$1,000 and charging him $2,000 
in attorney fees. The board also 
required that the next audit he 
does for Ketchum or URA be re-
viewed by another accountant at 
his expense, not the city’s, and be 
submitted to the board before it is 
given to Ketchum.
 Porter said Brown has had an-
other accountant double-check 
his work, and the board is cur-
rently reviewing Brown’s audit 
and the independent accoun-
tant’s review.
 The board was looking over 
Brown’s work in the fi rst place 
because of a complaint fi led by 
former Ketchum resident and 
certifi ed public accountant Jim 
Donoval. Donoval’s complaint 
centered on $1.46 million that 
the city transferred to the URA 
three years ago from its account 
restricted to use for affordable 
housing. Donoval’s concern 
arose from Brown’s failure to 
show in the URA’s annual fi nanc-
es since then that any money was 
reserved for affordable housing. 
 The money was transferred to 

the URA to help buy vacant prop-
erty at the corner of First Street 
and Washington Avenue and the 
building on Sun Valley Road now 
serving as the visitors center. 
Donoval and several other resi-
dents have repeatedly asserted 
that since the money is “restrict-
ed” for affordable housing, the 
URA should repay any amount 
spent for other purposes. It’s dif-
fi cult to claim that the visitors 
center is affordable housing, but 
the vacant Washington Avenue 
lot—whose purchase required 
$750,000 in affordable-housing 
money—could someday be used 
to build affordable housing.
 If that logic is followed, 
$714,000 in affordable-housing 
funds remains unaccounted for 
in the URA’s fi nances, because 
nowhere in Brown’s past audits 
did it show that any URA mon-
ey was restricted for affordable 
housing.    
 Porter said the board’s inves-
tigator looked into all complaints 
brought forth, but—as previ-
ously stated—didn’t fi nd any 
errors in the audit, just missing 

work documentation. However, 
Brown included something in 
this year’s audit that he had nev-
er done since the city transferred 
its affordable-housing money to 
the URA in 2007. He listed mon-
ey as “restricted” for affordable 
housing, but it’s only $489,171. 
A question persists as to where 
this $489,171 amount came from 
and why the entire restricted af-
fordable-housing amount wasn’t 
stated. 
 Ketchum resident Phyllis 
Shafran asked that question of 
Brown and the URA.
 “We’ve talked about it,” she 
said of past discussions about 
this “missing” affordable-hous-
ing money. “The fi nancial state-
ment is not correct.”
 Despite the questions, the 
URA board unanimously ap-
proved Brown’s audit on Monday 
and said they’d look into it.
 “Rather than speculate, we’re 
going to get the facts,” said URA 
board Chair and Mayor Randy 
Hall. 
Trevon Milliard: tmilliard@mtexpress.com

Express photo by Willy Cook

Certified public accountant Dennis Brown presents his audit of Ketchum’s 
Urban Renewal Agency to the URA board at its Monday meeting in Ketchum 
City Hall.

1455 S. Capital Blvd., Boise, ID 83706  
(208) 429-8881 • www.Marriott.com/BOITS

Mention Package - Must Present Coupon

Holiday Shopping 
In Boise

Come and stay at The TownePlace Suites Boise Downtown. You 
can take care of all your holiday shopping at the Boise Towne 

Square Mall or downtown speciality shops. Enjoy a complimentary 
hot breakfast buffet each morning and stretch out in our spacious 

suites that feature fully equipped kitchens & complimentary 
wireless internet.

Offer Includes:
•$69 room rate plus tax/ studio king or double queen suite

• Offer valid everyday of the week
• Coupon must be redeemed at check in to be valid

TOWNEPLACE SUITES BY MARRIOTT BOISE DOWNTOWN
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415 Spruce Avenue Ketchum
726-3493

Hours:

Monday 9-6

Tuesday 12-9

Wednesday 9-9

Thursday 12-9

Friday 1-6

Saturday 9-6

Sunday closed

www.thecommunitylibrary.org

28
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-1
1

TWO HOURS ONLY! 
The Fabulous Gold Mine

        The Bear 
        Awakes. Is 
        the Emerging 
Russia a Threat?
The Gary Hunt Memorial 
2009 Writer-in-Residence 
presentation.
Anne Applebaum, Pulitzer-Prize-
winning author of Gulag, in conversation 
with Van Gordon Sauter. Q & A to 
follow.

Current  Photo Exhib it ion

Relive a special moment in our community 
with some remarkable photos hanging throughout 
the Library that convey the wonder, joy, and drama 

of the event. Curated by F. Alfredo Rego.

25 Wednesday
6 : 0 0

Sound and Fury
Nominated for an Academy Award, Sound 
and Fury is a documentary about two 
American families with young deaf  children. 
Producer Roger Weisberg will be on hand 
to introduce and discuss the fi lm.

King Corn
Two friends, one acre of  corn, and the 
subsidized crop that drives our fast-food 
nation. Producer Kurt Ellis will introduce 
the fi lm. Presented by the Sun Valley Center 
for the Arts.

Documentary Producers 
Discuss Their Films

26 Thursday
7 : 0 0

    Shop ’til you drop at only $2 per bag!  
        The Gold Mine will be closed 
           Sunday, Monday, and Tuesday.

M
ar

ch

BAG 
  SALE

It’s the annual SPRING OPENING, 
with a store full of clothes, sports 
equipment, furniture, art, jewelry, 
housewares, and much, much more! 

Spring
Things!
The Gold Mine

April

1 Wednesday
11 - 6

1 Wednesday
6 : 0 0

Education advocate 
and author, Consuelo 
Castillo Kickbusch. 
Co-sponsored by:
Lee Pesky 
Learning Center.

Overcoming
Adversity

2
T

hu
rs

da
y

6
:0

0

March March

main street ketchum        
 www.sturtos.com 

ANNUAL BIKE KICK-OFF

SuN
&geArS!swEaT

SATURDAY, MARCH 28BASH

12 TO 3PM
enjoy a brat & beverage with factory reps from our favorite bike companies 
(FREE but you may donate a few bucks to the Wood River Bicycle Coalition!)

Meet our ’09 MOUNTAIN, ROAD, CRUISER and KIDS line-up from

Scott Santa Cruz Orbea Rocky Mountain Nirve Paul Frank Felt

ALL bikes, bike accessories and bikewear10% OFF
ROAD TRIP? 20% OFF Yakima & Thule car racks (including cargo-boxes)

¼" ¼"



Why mtexpress.com
Mtexpress.com has the largest 
Internet audience in Sun Valley. It is 
the most traffi cked Web site and does 
the best job reaching people outside 
of  Sun Valley who are interested in 
Sun Valley. 

Key Traffi c Statistics
 37,000 Visitors per month

 116,000 Visits per month

 480,000 Page views per month

 More than 11,000 visitors per 
month are from our destination 
markets - Washington, Oregon, 
California, Utah, Colorado, Texas, 
Florida and New York.

Benefi ts to the Advertisers
 Drive traffi c to your Web site with a 
direct link from ad

 Real time feedback on how your ad 
is doing. We will send you monthly 
reports.

 You choose where your ad is located 
on our Web site

 Our Web designers will build your 
ad and can change it monthly

 You can display photos, products, 
services or coupons in your ad

Contact us
For additional information or to 
schedule a demo, please contact 
Ben Varner at (208) 726-8060 or 
ben@mtexpress.com

mtexpress.com

    
   
Ad Style    Ad Size Open Rate    3 mos     6mos    12mos  

Banner 468 x 60  $200.00   $185.00   $170.00   $150.00 

Button 125 x 125  $150.00   $135.00   $120.00   $100.00 

Skyscraper Main 120 x 600   $250.00   $235.00   $220.00   $200.00 

Skyscraper News Updates 120 x 600   $200.00   $185.00   $170.00   $150.00 

In-Story 336 x 280  $250.00   $235.00   $220.00   $200.00 

Vacation Rentals Varies  $75.00   $70.00   $65.00   $60.00
    

Monthly Internet Rates

* Animated gifs - add $25/Frame/Month




